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Figure 1: Global Prediction Model
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Figure 2: Timeline of
Cultural Shifts in the USA
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Timeline of Cultural Shifts in the USA
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Figure 3: Generational Breakdown
of Values in the USA

sndlonlina’ [aI@Jo*210 603D

sIlIMa0 MOWBHBH QIO H6)

& U02J@8 BCOTVAWO @RAITVOEBSB)o
Ol o M@3HHIMMN),.

e (sNIMA Ol dh: al)GOINAM
?)21L683UBHE) af)@]00B)ND NIl b
QEMODVIGRIGHNI TV@IEA|BIN) HBr0o
TvorailémMmIcelecssd Mlan)o.

® HMIYIGICAIVMW)HS HMARR
MVILID: (A0Wo )06 H@IYIRINs]H:

Sl@3 af)2I0@ 00 ERYB)HOHBW)o VD0
DOMOAUIBIOMAN 0 (AI® 4]l B85))aM).

® »How)ce1Qol avandgo:
Dag) U] aloellenelo Haweal$milgl
20MEWQMVIo AUBWIa)) QIO

e (W) TMHAMo: B0) HO0 YOO
allam)eM e M@ILNeHS 26Q00) Dal
GRIGMY QilBdWo @PHHMM) MIcaM&no.

GBS AUlRZRL MBI
a9 (MAGA)WIHS DRWAQIZ0

GAIOH MMV GHIOOMINMG OWBa
cQIHS Qo)L oWV of) @
(JQIBOmMo AN AN
&006MAOW]. MM MW (alTLNOM
QOIOM OBFVAEMIMIo HALIEMOUBAW
(Soallom @31 )Mo= TaUm
@®IM)o VS aldbB@AN®).

alel @CANIHNH9I0)0
(G Bla] (WOlem, emoYlelns]
MU2Ya00 HalHFIMBE MMV EIB]H
20Q01)20W] Hald0)OMe]|SOMD @ WI0I
Olel. QIS MWEBUY QAIGOMY QIdWo
Ml @IEn)MDMo ElMlaflan)amm)o
als mldaoemo, @RYEEIWY VoM
&H6Mo, HMIYITE MV)OHH M)S6ERIW
9BMoBIM (AIU0MEBRB)A0W] FNIMW
AlejoE®)@066MaN @3
HOYM)MN).

Generational Breakdown of Values in the USA

100

80

&0

40

20
' Gen X Gen £

Boomers Millennials

Percentage

Generanon

B Traditional Values
B Frogressive Values

cQ®e Qilo)ey @reao]
HHWHNS TVIWO (Al dall®
210U MOV HHO)@AM AW
Mool (Soal ailel QR3O
MeBBUE M@IH)aM).

® A IOMIIND ML\ 6B3UD
al)M3MUN0allB6)) &>,

® CAUOBHNIOM &)0la]
M) B 8Blelno 2leigol
wleno alolajleanmmMo® @l
MLOMIa |66 .

MANAGEMENT




WiNa

BUSINESS MAGAZINE
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