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Figure 1: Salesman & Company Targest

1 Salesman A 100
2 Salesman B 100
3 Salesman C 50
4 Salesman D 50
5 Salesman E 30
6 Salesman F 30
7 Salesman G 20
8 Salesman H 20
Total 400
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Figure 2: Salesman & Company Targets Vs Achievement
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Figure 3: Salesman & Company Targets Vs Achievement -
Focusing on Overachievser
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Unbiased Research and Hard Facts.
Clear Analysis. No beating about the bush. Practical
Guide on investment, insurance, taxes plus much more
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